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This international seminar on Language Maintenance and Shift II is a continuation of the previous 
international seminar with the same theme conducted by the Master Program in Linguistics, Diponegoro 
University in July 2011. We do hope that the seminar with this theme can become a yearly program of the 
Master Program in Linguistics, Diponegoro University, as we see that this topic still needs our serious 
attention due to the inevitable impact of globalization on the life of indigenous languages. 
 
We would like to thank the seminar committee for putting together the seminar that gave rise to this 
collection of papers. Thanks also go to the head and secretary of the Master Program in Linguistics 
Diponegoro University, without whom the seminar would not have been possible. 
 
The table of contents lists all the papers presented at the seminar. The first five papers are those presented 
by invited keynote speakers. They are Prof. Dr. Hanna (Balai Bahasa Provinsi Sulawesi Tenggara, 
Indonesia), Prof. Dr. Bambang Kaswanti Purwo (Atma Jaya Catholic University, Indonesia), Dr. 
Sugiyono (Language Center, Indonesia), Peter Suwarno, Ph.D (Arizona State University), and Herudjati 
Purwoko, Ph.D (Diponegoro University).   
 
In terms of the topic areas, there are 33 papers on language maintenance, 24 papers on language learning, 
19 paper on sociolinguistics, 15 paper on pragmatics, 8 papers on discourse analysis, 8 paper on 
morphology, 2 papers on syntax, 2 papers on translation, 1 papers on psycholinguistics, 1 papers on 
phonology, and 1 papers on semantics.  
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THE IMPLICATURE AND VIOLATION OF MAXIMS IN INDONESIAN ADVERTISEMENTS 
 
Muhamad Ahsanu 




We all know that advertising is a business in which language is used to persuade people to 
do things (e.g., buy some product) and / or believe things (believing that the value of the 
product is trustworthy or a good one).  The phenomenon, however, is that we tend to doubt 
the truth conditions of the advertisements. In other words, we do not take those ads 
seriously. We are not very affected emotionally yet we are just amused and regard them as 
entertaining fallacies (e.g. the “AXE” male perfume). Some reasons might verify this fact.  
However, this paper is just concerned with the language phenomenon existing in the 
advertisement world. A common shared perspective on the advertisement language within 
Indonesian ads is, among others, bombastic, hyperbolic, and many times, irrational. Not the 
least, most of the ads have a similar tendency to “violate” the language as long as the 
product sells.  Apparently, Indonesian ads are apt to employ indirect language 
(‘implicature’) in their emulating their own product and devaluing their competitor’s 
product (e.g. the then Yahama’s “Yang Lain Makin Ketinggalan”). Upon these intriguing 
facts, this paper attempts to highlight general features of Indonesian advertisements in terms 
of (1) the violation of Grice’s conversational maxims (rules and norms) and (2) implicature 
(extended meaning). Alternating a more ‘acceptable’ model of ads could be a by-product of 
this paper. 
Key words:   Implicature, Maxims, Violations of Maxims 
 
1) Introduction 
Language plays a crucial  role in advertising. In the case of radio advertising, all there is language 
and music. In the case of print advertising, we find both graphic an linguistic messages. Even in the case 
of television advertising, which people often perceive as being primarily a visual medium, language is 
often of decisive importance to the conveying of an advertiser’s message. One way to get an impression 
of the importance of language to advertising is to turn off the sound during commercial breaks. What 
becomes clear from this sort of exercise is that language has at least the function of interpreting what we 
see on screen. Perhaps more important though is the claim making role of language in advertising. Put 
distinctively advertising (McManis et al. 1987) is a business in which language is used to persuade people 
to do things (e.g., buy some product or vote for someone) and / or believe things (believe that some 
corporation is trustworthy or that some political philosophy is a good one). 
 Advertising messages (McManis 1987: 212), like any others, can convey information directly and 
/ or indirectly. If someone says I hate it that John Jones is president, he or she makes a direct assertion 
about his or her feeling hatred about something and, in the process, conveys indirectly the (false) 
information that John Jones is President. The person saying this, we might say, asserts one thing directly, 
and indirectly implies something else. The question arises as to whether or not in the theory of truth in 
advertising should we decide to hold advertisers responsible for what they imply as well as what they 
assert.  
 It is on this perspective this paper intends to explore the nature of the Indonesian advertisements 
especially on some well-known products such as cellphone, body lotion, and the like. The advertisements 
would be viewed from the Grice’s conversational maxims. This is intended to know as to whether the ads 
really tell, say, the truth of the values of the products being advertised or not. In addition, the implicature 
embedded within each advertisement will also be considered as the first step before analyzing the 
probable violation of the maxims. 
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2. Theoretical Review 
This section just comes to grips with the theory of implicature, maxims and violating of maxims. 
Yet, each is not elaborately given as the space allotted is just sufficient for the theoretical gist. 
2.1. Meaning of Implicature 
According to Horn (2006), implicature is a component of speaker meaning that constitutes an 
aspect of what is meant in a speaker’s utterance without being part of what is said. This implies that what 
a speaker intends to communicate is characteristically far richer than what she directly expresses; 
linguistic meaning radically underdetermines the  message conveyed and  understood. In the Gricean 
model, still in the light of Horn (ibid.), the bridge from what is said (the literal content of the uttered 
sentence) to what is communicated is built through implicature.  
2.2. Values of Implicature 
There are at least two underlying reasons why the theory of conversational implicature is eventually 
opted for this paper (Levinson 1983). First, implicature stands as a paradigmatic example of the nature 
and power of pragmatic explanations of linguistic phenomena. The sources of this species of pragmatic 
inference can be shown to lie outside the organization of language in some general principles for co-
operative interaction, and yet these principles have a pervasive effect upon the structure of language. The 
concept of implicature, therefore, seems to offer some significant functional explanation of linguistic 
facts. Second, the notion of implicature, thus far, provides significant contribution in which it provides 
some explicit account of how it is possible to mean (in some general sense) more than what is actually 
‘said’ (i.e. more than what is literally expressed by the conversational sense of the linguistic expression 
uttered).  
2.4. Conversational Maxims 
Grice in Cruse (2000) pointed out that there are four main conversational maxims as follows: 
1) Maxim of Quality (Try to make your contribution one that is true) 
The conditions for this maxim are as follows: 
 Do not say what you believe to be false. 
 Do not say that for which you lack evidence. 
2) Maxim of Quantity (Make your contribution as informative as is required (for the current purposes of 
the exchange). 
 
The conditions for this maxim are the following: 
 Do not  make your contribution more informative than is required. The speaker should make 
complete statements covering the necessary information.  
 The speaker should tell just enough. Not too much or too little. 
3) Maxim of Relation (Be Relevant) 
The point of this maxim is that it is not sufficient for a statement to be true for it to constitute an 
acceptable conversational contribution (Cruse, 2000). The Maxim of Relevance can be understood on the 
everyday interpretation of the notion of relevance. In the words of Leech as cited in Cruse (2000), ‘an 
utterance U is relevant to a speech situation to the extent that U can be interpreted as contributing to the 
conversational goals of Speaker or Hearer.’ What the speaker says should be relevant to the topic at hand. 
The information should be useful and related to what is being discussed.  
4) Maxim of Manner (Be perspicuous) 
 
The conditions for this maxim to be met are as follows: 
 Avoid obscurity of expression. 
 Avoid ambiguity. 
 Be brief. (Avoid unnecessary prolixity.) 
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 Be orderly. 
The speaker should be clear and concise and should not obscure the information in the 
conversation. The speaker should avoid ambiguity and vagueness (Grice in Jay, 2003). In the words of 
McManis et al. (1987), the use of language, like most other forms of social behavior, is governed by 
social rules. Some rules are designed  to protect people’s feelings by showing respect (e.g. rules 
governing whether or not you can use a first name in addressing someone or must use a title and last 
name). Rather more important are rules designed to protect the integrity of our language.  
In Summary, as noted by Grice (in Jay, 2003), at the heart of the system of maxims are the 
Maxims of Quality: 1). Do not say what you believe to be false, and 2) Do not say that for which you lack 
adequate evidence. From these two, one could argue that the second sub-maxim entails the first: there will 
obviously not be adequate evidence for a false statement. These two can be paraphrased into “Do not 
make unsupported statements” (Cruse, 2000). But, sometimes speakers bend the rules of quality when 
they use certain forms of speech, such as metaphor, hyperbole, or sarcastic irony. The listener should 
know that these exceptions are not meant to be factual statements and that bending the truth, as in 
hyperbole, has a different purpose. There are two other reasons we use these maxims to communicate 
indirectly: (a) we sometimes need to avoid telling the truth because our frankness may hurt us; and (b) we 
sometimes need to avoid telling the truth because the truth may hurt someone else. 
2.5. The nature of the maxims  
The four maxims are  reasonably self-explanatory. The first enjoins us to avoid use of jargon or 
other terms our  listeners cannot be expected to know. The second maxim requires us to avoid saying 
things that have two or more meanings (e.g., He promised to phone at noun.) unless our listeners can be 
expected to know which meaning is intended. The third maxim tells us not to expound at length on a topic 
when a few words will do. The fourth comes down to saying that we should organize what we say in 
some intelligible way. 
2.6. Violating of Maxims 
According  to Grice (in Holtgraves, 2008)  speakers will sometimes intentionally flout or violate a 
maxim, in which case it is simply not possible for the hearer to assume the speaker is adhering to the 
maxims. The “Pass me the Salt” in dining time, for example, is an instance of an implicature that arises to 
preserve adherence to a specific conversational maxim. Another example is the abrupt topic changes (“I 
hope it stops raining soon”) in response to personal questions (“How did you do on that Chemistry 
exam?”) function as relevance violations and convey much more than their strictly literal meaning 
(possible gloss: I didn’t do well on the exam).  
In this case, it is obvious the speaker is not complying with the relation maxim. But the hearer 
will usually still assume overall cooperativeness on the part of the speaker and, as a result, generate a 
conversational implicature that makes sense of the violation. Much figurative language can be explained 
in this way. Consider tautologies such as “Boys will be boys” or “War is war.” These are clear violations 
of the quantity maxim; they are essentially uninformative. Yet these utterances will in most contexts 
convey clear nonliteral meanings.  
5) Discussion 
The discussion is concerned with two main points: 1) the implicature imbedded  in the selected 
advertisements and  2) violation of maxims within the advertisements.  
3.1. The Implicature Imbedded  in the Indonesian Advertisements 









The implicature of this ad is that the perfume has beyond the limit fragrant. 
Other perfumes  might have a fabulous effect but they are place and time 
constrained. Yet, this  is totally different. Its fragrant can penetrate to the 
seventh sky where the angles dwell and shockingly drag the angles go down 
to the earth to search for the spring of the perfume. Surprisingly, not only 
one angle but five angles are deeply swept by the fragrant. Thus, for any 
gentleman who wishes to be  surrounded by “angles”  is highly 
recommended to use Axe. 
 
The implied meaning (implicature) of this adverstisement is that This 
cellphone is the uncomparable in terms of cost expense since it really 
provides free talk or gives no charge at all. Other providers just provide an 
unverified promise to their customers that they are cheaper than others. 
Thus, if a customer wants to enjoy a truly free talk without  worrying about 
the possible amount of expense, then Mentari is the only right choice. 
 
The implicature within this advertisement is that the customers should be 
very cautious on any faulty promise. It means that any promise which is too 
bombastic has the inclination to be faked. Therefore, this ad suggests its 
customers to be smart and alert toward any illogical promise such as done 
by Mentari. Meanwhile at the same time trying to indicate to its customers 
that XL is still the right choice since it takes only Rp. 1 per second. So, any 
totally free service is worth questioning. 
 
This ad implies that other providers might be true in providing a cheap 
expense but it has to be done repeatedly, say, every 5 minutes. In other 
words, the accumulate cost also means expensive. Yet, this is different in 
which its customers may use the number for a frequent talk even to millions 
of people, they only need to pay just one time. 
 
This certainly implies that being black is no longer a worry as there is a 
product, named Nivea body lotion, that a can help customers, especially, 
ladies to change their skin color from black to white in terms of weeks or 
months. This ad wants to inform us that to get a white skin we no longer 
need a plastic surgery planting silicon substance. Yet, just scrub this lotion 
to your face, hand and body, and you will turn white. 
 
 
This ad tries to promote a fantastically well-designed, high-tech and fast 
bike, Jupiter MX. However, the implicature is not there, yet  it is on “Yang  
Lain Makin Jauh Ketinggalan.” This indirectly informs people that “its 
rival” / “Yang Lain,” which is Honda, becomes further left behind. At the 
time of the promotion, it was true that Yamaha won MotoGP championship 
and Honda has suffered for the last seen years. Thereforr, this intends to tell 
its customers that thye have chosen the right bike to ride, the champion in its 
calss. 
 
The implicature in this ad is that women have to stop complaining or 
worrying about their female-related problems (i.e. leaking, bad smell, etc.) 
as the multifunction sanitary pad has now been available containing 17 
different herbals. This ad also reminds women to take care of this “issue” 
seriously as it is the sources of “happiness.” Neglecting it means ready to 
suffer physically and mentally. Buying and using this constantly means 
happiness everafter. 
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Obesity is every humankind’s fear particularly ladies. Being fat is a disaster 
as it can ruin their natural beauty. For the sake of their beauty, they have to 
limit their appetite to eat the food they want to eat. This is a nonnegotiable 
burden for ladies. Now it is time to set them free from eating anything 
without worrying about their being obese. This is due to the efficacy of 
Slimming Tea from Mustika Ratu. This slimming tea is the absolute solution 
for this generation-to generation problem. 
 
3.2. Violation of maxims within the advertisements 
Below are the analyses of flouting of the conversational maxims found in the Indonesian 
advertisements in promoting certain products.  
3.2.1 Axe (Wangi Seksinya Bikin Bidadari Lupa Diri) 
This ad seems to flout the Maxim of Quality since the contributed utterance is not, or will never 
be, true. As pointed out previously that there are two conditions that must be met in order to be in 
compliance with this maxim. Firstly, never say what you believe to be false, and secondly, never say 
that for which you lack evidence. Our logic and common sense tell us that the scenario in the Axe 
advertisement is out of question. Since this informs something ‘faked’ then people might not take it 
seriously and consequently will not probably feel intrigued to buy and use the product. 
3.2.2. Mentari Rp.0 charge (free talk)  
 This ad is likewise the preceding one in which it seems to violate the Maxim of Quality. The 
reason is just the same, that is telling something which is not true, that is giving total freetalk or zero 
charge. Our logic says that in the business world nothing is free meaning that what is given must bring 
something in return which is widely known as Return on Investment (ROI). In short, business means 
money or financial profit. So, servicing customers for free of charge system is never sensible and  never 
be a recommended business strategy. In other words, what is written and spoken in the ad is just lip 
service or a true lie. As this is a public lie, the public never hold it and just consider it as something 
entertaining and won’t be very much influenced by the product. 
3.2.3. TelkomFlexi  (One Payment for Frequent Talk) 
 Apparently, this ad reflects the same case as the previous two ads in which it flouts the Maxim of 
Quality, that is giving unverified information (not valid and unreliable). Just take a look at the quote 
“Bayar murah sekali ngobrolnya bisa berkali-kali ke 63 juta orang.” The first word when reading this is 
perhaps,”Really?? The reason is very obvious to claim that this ad is violating the maxim. The expression 
“Berkali-kali ke 63 juta orang” simply means that making calls 63 million times and to do this we just 
need to do a cheap pay one time only. This lie is too much exaggerated. The truth perhaps is that we need 
millions rupiahs for millions calls. It is presumed that the ad maker knows that this is false but they have 
to do it since everyone else is doing the same.  
3.2.2. Nivea Body Whitening 
This ad is believed to have violated two maxims, namely maxim of quality and that of quantity. For 
the maxim of quality, the line of story is just the same implying that the quality of the information is 
bound to be false. Take a look at the phrase “Nivea Body Whitening” and soon you will assume that this 
is a kind of lotion that can whiten the skin color. A moment later, you also put a question mark on the 
phrase and remark, “Is that true? If this is true, then you will conclude by saying, “well…there will be no 
more “black” people living on earth. Yet, the fact is the reverse in which the number of “white” and 
“black” skinned people is just the same. Or, the other rough argue is that my auntie who has been using 
hundreds of bottles of that whitening body lotion remains black. She just becomes a bit sweet therefore 
called a “black-sweet” lady. 
  In terms of Quantity Maxim, it can be argued that this ad gives too little information from too 
short words. Nivea Body Whitening is just the head phrase and needs suh heading to explain more about 
the quality that the lotion might offer and probably proved by two different pictures of the same person 
having different skin color. In short, what is told in the ad is nt just enough since it is to little still. 
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3.2.2. JUPITER MX (Yang Lain Makin Jauh Ketinggalan) 
 This ad seems to flout two maxims altogether, which is the maxim of quality and that of manner. 
In terms of Maxim of quality, it is hard to believe that, say “Yang Lain” refers to Honda, Yamaha is truly 
leading the business of motorbike. As learnt that Honda is much closer to the ears of Indonesian people. 
Even when you ask them, “How do you go to your work? They will spontaneously respond,”Pake 
Honda” although the bike he/she uses is Yamaha or other brands. Another fact is that we can easily find 
Honda in every parking area. If we count incidentally the number of the bikes being parked, you will find 
that 7 out of 10 will be Honda. The last is that Honda has been proudly releases the record of being a 
leader in the bike distribution for the last 25 years or so. And, Indonesian people know this very well. 
 What about the flouting of Maxim of Manner. Probably, the ad could not avoid the obscurity of 
the expressions of “Yang Lain” and “Canggih” As far as we are concerned with the motor bike in 
Indonesia; they are just similar in terms of technology depending on their cc. Therefore, this ad needs to 
add more information on the idea of Cangih. 
3.2.2. Bio Sanitary Pad (Pembalut Multi Fungsi) 
 This ad seemingly violates the three maxims. Let’s assess it from the Maxim of Quality. The core 
idea of this maxim is telling the truth. Now, if we look at so many functions of this product (“mencegah 
kanker payu dara”, “menambah keharmonisan hubunag suami istri,” just to mention a few), we would 
say this product is too meaningful. It is also written that this product can overcome the womankind’s 
problems (knowing the fatc that woman’s problems are too complex to be solved by just sanitary pad). 
What is generally admitted about the function of this product is just to absorb the blood that might result 
from menstruation circles. 
 The Maxim of Quantity is also violated blatantly by this ad. The information provided is too 
much therefore the ad looks crowded and not well-ordered. The ad should just tell enough information, 
not more than what is needed. The Maxim of Relation is violated by the irrelevant information supporting 
the product being advertised. For instance, how could a sanitary pad can increase “the intimacy of 
husband-wife relationship” while it is known that it is forbidden medically and reliously to have an 
intercourse with our wives when they are having periods.  
3.2.2. Slimming Tea   (Makan Tetap Enak, Tubuh Tetap Langsing)  
 This ad is obviously violate the Maxim of Quality since, as other ads have shown, it clearly tells 
something which disapproved by scientific investigation. Let’s take a close look at the quote “Slimming 
Tea   (Makan Tetap Enak, Tubuh Tetap Langsing.” We find a stark contradictory fact in which people 
generally have to be very selective on the choice of their meals and foods in order to keep slim. Yet, this 
ad suggests us to eat anything freely as long as we feel enjoyed without worrying of being fat. And, 
shockingly the state of being, or inclination to be obese, can be blocked or perhaps reduced by drinking a 
slimming tea. If this is true, then the business of Fitness center serving Body Language and the like that 
aim at making the body ideal or slim or in good shape will be bankrupt. Or, if this true, people will stop 
doing daily exercises, sports or any activities that can potentially reduce the fat. If this is true, Indonesian 
people will not spend hundreds of millions dollars to have an operation of liposuction abroad. Again, if it 
is true, the number of people experiencing obesity in Indonesia will be at least decreased. Yet, the fact we 
can see easily so many fat ladies hanging around in our surrounding. Well, perhaps it is true, and then it 
might be worth trying. 
4. Conclusion 
On the basis of the discussion, it can be inferred that most of the advertisements in Indonesia tend 
to use “implied message” (implicature). They are mostly, if not all, indirect in nature. This might 
represent the culture of how Indonesian people express their ideas, feelings and intentions. This is not 
wrong perhaps in the eyes of Indonesian people because the audience are Indonesian people. The 
Indonesian advertisements tend to flout the conversational maxims proposed by Grice and the most 
frequently violated is the Maxim of Quality. This indicates that the expressions or statements provide in 
the ads lack of proof and verified facts. They are just based on mere guesses of what Indonesian people 
might think of. Probably, this implies that we are not used to telling  the truth instead we feel comfortable 
to tell lies. Strangely, we never feel bothered with lies or wrong information. The question perhaps when 
do we tell lies for the last time? 
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